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Posts published on Sundays get 25%
more Likes, shares, and comments
than Wednesday posts. Posts
published after hours (5 p.m. -1
a.m. EST), see 11% more
interactions than those published
during the day (8 a.m. - 5 p.m.).
They also see 29% more interactions
than those published before work (1
a.m. - 8 a.m.). Take-away: Publish
your weekly posts at varying times,
including after folks have clocked
out of work for the day.

To make a tweet stand out, include
a refreshing emoji or a fun symbol,

which you can copy and paste from o _
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